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New and Suspended Clubs
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- . NEW AND
- SUSPENDED
CLUBS

For the program year to date (July
through December), the number of
new clubs has increased by 6.9% to
557 over the same period last year.
he number of suspended clubs has
wise increased by 16.3% to 550
o last year.
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the International Conventio
path purchases are not included
in this total.

1,510,152
1,483,318
1,436,507
1,461,438
1,089,550

CEO REPORT

MARCH 2019




(;)  DIGITAL TRANSFORMATION
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W vith visiting o ind a club. Earlier this year, the website’s “find a club” feature was enhanced
////// ommunicate with and support clubs. This business capability is one
//////’ Reco i
////{}//// @ e Planning system.
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Membership

Pathways Education

FIND A CLUB
NEAR YOU

Can't find it? Start a Club
Find Online Clubs

| 25 miles (40 km) Radius

a0
*
Search Oplions +

I3 Resticten; eigiisty crieria axist

[ Advanced Toastmatars ciub
[ Oriine Atiendance accepted
Bl Prospecive cub

I'm Just Sayin®
Englewood, CO, United
States (0.03 mi)

12pm | Monday

Talkin® DISH
Englewood, CO, United
States (0.64 mi)

B! Thursday
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In February 2019, an 11th path, Engaging Humor, was added to the existing 10 paths. The Engaging Humor

path focuses on understanding humor and building a collection of humorous stories and anecdotes to

enhance any speech. In the first week after it was launched, 241 members selected the Engaging Humor

path as either their first or subsequent path. i

111!

The most popular path continues to be Innovative Planning (28.2% of members). Projects on \\\\\ {
focus on developing skills for connecting with people, presenting proposals and managing p \\\\\‘\\\&\\\\\\\
second-most-popular path is Presentation Mastery (15.3% of members) followed \\\

(14.8% of members).

F

More than 16.3% of Pathways participants have completed
F

¥

Individual achievements since the launch of Path

27395 Level 1 awards o
7977 Level 2 awards
3,085 Level 3 awards

The demand for taking P:
percent of members

Toastmasters Navigator

Additional Resources
The Mavigator is Riled with cssential Information about the Tostmasters

.......
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MARKETING AND PROMOTION

#MyWhy Campaign
The #MyWhy campaign kicked off in the fall of 2018. Toastmasters World Headquarters produced 10 videos
depicting members of diverse backgrounds that received over 115,000 views on the Toastmasters social

""""" media channels. More than 150 members have shared their #MyWhy on Facebook, YouTube, Twitter and
/ ///4//4/ Instagram. The #MyWhy webpage has received 6,000-plus visits.

Advertising Pilot Test

o take Toastmasters beyond being known as a “best-kept
ecret,” a U.S. advertising pilot was launched mid-January
in California and Florida. The test includes several
gital advertising: display, native, LinkedIn and

; y‘r_ing the first month of the three-
'paigp resulted in over five million

at the campaign’s goal of

off to a good start.
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PUBLICITY

In the last six months, Toastmasters International has received positive media coverage in broac \\-. i

. o . MMM
d onl bl .Th h [ted h / asters feature stories
and online publications. That coverage has resulted in more than 13,000 Toastm ‘\\\Q\\\E\\\\\ \\\\\\\\
\

1L
N
MU
mentions that have reached millions of people. Prominent examples o gan \\'&x\ \\\
include feature stories by Business Insider, Forbes, Fortune, MSN, Pa ' \\\\\x&&{&\\\\\\ \\
News & World Report, Yahoo News, CTV News in Canada, the Da \ \\\\\
Indian Express in India and The Herald in Zimbabwe. O

Toastmasters social channels, helping to drive over

TRANSLATION

Pathways will soon
out simultaneous
Mastery and Le
path, Engag
Portugue 3
Korez
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Toastmaster
The total employee ¢

Though we currently have ¢
Instead of primarily focusing on finc

and developing the newly-formed team. B
been implemented to help employees increase their
needed to achieve the organization’s objectives.
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A staff Engagement Survey was recently performed by a third party to anonymously take the pulse

of the staff in relation to our culture statements (Focus, Innovation, Empowerment, Collaboration and
Appreciation). We launched an online learning platform, LinkedIn Learning, to provide employees access
to digital content on tens of thousands of relevant business topics. Learning paths in LinkedIn Learning
d e5|gned to develop management competenoes) are the backbone of a 2019 year-long
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EMPLOYMENT

(n =5,466)
299 1.7%
4.5% \ , (] Employed
[ Self-employed
10.4% [J Retired
L] Student
L] Other
] Unemployed
15.8%
64.9%
Members have a very low
unemployment rate (1.7%).
GENDER
(n=5,510)
LANGUAGES
(n =5,268) Male
Multilingual 48.2%
Approximately 11.8% of members speak more than Female
one language proficiently. 51.8%

iHola! {ﬁ}ﬁ?ﬂ Hallo!
82.5% 5.6% 5.6% 4.5% 4.0% 2.2%

English Spanish Hindi  Chinese French German
(Mandarin)

Sampling

A stratified sampling method was implemented to select a representative sample of Toastmasters members for the online survey.
A total of n=5,510 members completed the survey, giving the results a +/-1.3% margin of error with a 95% confidence interval.

2.8 Average Household Size 18.9% Survey Response Rate 101 Countries Participated

18
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